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THE GREATEST TREND ON EARTH 


tell the story and the whole world knows the 

crash is coming. The nation’s going broke, the 
people are busted, banks and brokerages are going 
bankrupt, airlines disappear or don’t fly, its military's 
beaten and the once mighty dollar is worth dimes. 

Now playing on the World Stage, no one alive has 


F mpire America is collapsing.The facts and figures 


ever seen a performance as dramatic and tragic as the 
fall of Empire America. Dramatic, because it happened 
so quickly. Tragic, because at one time it could be said, 
“Despite all its problems, America was still the best 
country in the world.” 

From post World War II to the onset of the Global 
Age, that was true. Americans produced the highest 
quality products, provided the best jobs, were given 
the greatest liberties, received the finest education and 
health care, had the best opportunities for personal 
achievement, entrepreneurial advancement, and en- 


joyed the highest living standards in the 


the causes are still not discussed and those blaming the 
effects of US foreign policies are savaged for daring to 
air such thoughts.) 

Morally destitute, culturally poisoned, corporately 
cultured, federally dictated, consumer branded, intel- 
lectually starved, prescription drug addicted, mentally 
depressed, overworked, physically unfit, fast food fat- 
tened, genetically modified, hormone replaced, ho- 
mogenized, pasteurized, vitamin deficient, overweight, 
undernourished, medically ill ... a complacent major- 
ity ... lacking the civic courage to take a stand and the 
dignity to respect themselves ... pin their hopes on rot- 
ted presidential timber to build their future. (See “The 
Panic of ‘08: Politicians Won’t Prevent It,” Trends in 
the News, 25 February 2008.) 

BLAME GAME 
Monday morning quarterbacks, the ill-informed and 
politically prejudiced will squarely lay blame for much 
of the damage on President Bush and his 


world. Utilizing data and employing meth- 
odologies that ranked the United States 
undisputed world champion when it was 
at the top of its game, the current facts 
and figures prove America’s glory days are 


“\. the current facts 
and figures prove 
America’s glory days 
are over and the worst 
is yet to come.” 


And while 


waging losing multi-trillion dollar wars 


administration’s shoulders. 


and costly fiscal policies have accelerated 
the nation’s socioeconomic demise, the 


fall of Empire America has been long in 


over and the worst is yet to come. 

It’s the Greatest Trend on Earth, but back in the 
USA, they spin a different story. For whatever reasons 
- ignorance, arrogance, denial, fear, power or control 
- forecasts of hardship and Empire decline are strictly 
taboo in the public forum. 

Restricted by Disney vision, receiving cartoon 
quality news for information, too timid to think for 
themselves and relying on politicians for salvation ... 
cause, effect and responsibility are beyond the bounds 
of mainstream consciousness. (Seven years after 9/11, 


the making and responsibility is shared 
from top to bottom. (See “Empire American Fading 
Fast,” Trends Journal, Summer 2002.) 

But don’t forget, The Greatest Trend on Earth is 
much more than just about the economy, politics or 
who did what when. Regardless of business or profes- 
sion — child or adult, student or retiree, no one — not 
here or abroad — will escape the fall of Empire Ameri- 
ca. Those choosing to hide from the facts do so at their 
own peril. Those who see the future for what it is and 
have the courage to take action will reap the rewards 
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and live the high life of Renaissance 2000. (See “Re- unravel in late July when the money pit that fueled 
naissance 2000,” Trends Journal, Winter 2002.) the borrowing binge that began in 2002 began drying 

Although the infinite episodes of rampant greed, up — were suffering their worst fourth quarter drop in 
over consumption, political corruption and spiritual 20 years. To calm the markets, the Federal Reserve 
destruction associated with Empire decline have been pumped in billions of dollars of “liquidity” to stop the 
told in many chapters (Trend Tracking, Trends 2000, panic from spreading, while overseas, in just one day, 
Warner Books) and in decades of Trends Journals the European Central Banks rushed in a half trillion 
verse, for those unfamiliar with the past, a short look dollars to rescue threatened institutions. (See “Mid- 


back will bring you into the future. Year Trend Report: The 21st Century Stomp,” Trends 
Journal, Summer 2007.) 

The Histo ry of the Future 2007 ended on a With average Americans earning less, getting 

dreary note. From Oklahoma to Maine, bitter cold, ice deeper in debt, financially tapped out and nowhere 

and snow spread across much of the country’s midsec- to go but down, Wall Street barkers were still singing, 

tion. It had been like that since November. “The consumer is resilient” song and predicting robust 


The US financial markets - which had begun to Christmas sales ... despite early data pointing to the 
lowest holiday numbers since 2002. 

Median US household income was down some 2 
percent between 2000 and 2006 while the cost of ev- 
erything during the same period was dramatically in- 
creasing — including property taxes, which were up 50 
percent. 
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Hanging on to government statistics that showed 
consumers spent 1.1 percent more in November 2007 
than they did in November of 2006, the negative eco- 
nomic news that had been plaguing the financial mar- 
kets for weeks was brushed aside and replaced with 
euphoria on the Street: 


Consumer Spending Surges In November, 
Reducing Fears of Imminent Recession. 
WASHINGTON — Consumers put aside wor- 


ries about slumping home sales and soaring 
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gasoline prices and headed to the malls in 
November, pushing spending up by the larg- 


The Trends Research Institute est amount in 3 1/2 years. The better-than- 
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WHO'S WATCHING 
YOUR FUTURE? by buying more than they could afford, somehow it 


Services by Gerald Celente and “lessened the fears of imminent recession.” The Dow 

The Trends Research Institute include: shot up 205 points on the spending data and Jim Cra- 

E Custom Keynote Presentations mer ... CNBC’s Coney Island carney who bragged 

E Trend Tracking Seminars how he manipulates markets and advised “... not to 

E Commissioned Research do anything truthful” (see “Economic News-Econom- 

E Consulting Services ic Future,” Trends Journal, Spring 2007), anointed the 

visit www.trendsresearch.com or call 845.876.6700 one-day up-tick a “Santa Claus Rally.” 


expected surge lessened fears of an imminent 


recession. (AP, Friday 21 December) 


Twisted logic held that because debt-laden consum- 
ers buried themselves yet deeper in a financial hole 
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CHRISTMAS FAIRIES 
Following the advance, more bad news brought big 
gains on Christmas Eve. The Dow moved up nearly 
100 points on reports that Merrill Lynch, the world’s 
biggest brokerage firm that was bleeding billions 
- was rescued by a cash injection of $5 billion from 
the Singapore government, euphemistically called a 
sovereign wealth fund. “Santa has arrived,” emphati- 
cally cooed the CNBC chorus of money honeys on the 
merry Merrill news. 

“The market is tacking on strong gains from Fri- 
day, a last-minute Santa Claus rally,” said Peter Cardi- 
llo, chief market economist at Avalon Partners. “The 
Merrill Lynch investment adds to stability in the mar- 
ket. I look at it as a vote of confidence on the part of 
foreign investors.” 


and no one could stop it 
from collapsing. Not the President, not Congress, not 
the Federal Reserve. Trying to stabilize conditions, the 
Fed announced they would conduct biweekly emergen- 


debt was coming down ... 


cy auctions of loans as “long as necessary” as part of a 
global attempt by central bankers to avoid panic. 


All in the Mind Wrapping up the year’s perfor- 
mance, the US Commerce Department reported pro- 
ducer price index for November posted its biggest gain 
in 34 years. The gasoline index was up 34.8 percent 
and food costs were up the most in 25 years. Declar- 
ing the pain in the pocketbook was all in the mind, 
the Federal government - employing Soviet Union era 
strategies of deceit that forbid food and fuel prices to 
be added to their “core inflation” index 


Invoking Santa’s name with an 
inane refrain that Saint Nick brought 


“stability” came because “foreign inves- 
tors” just bit off another big chunk of the 


“The economy and 
the Iraq war were not 
market gains to Wall Street ... and that issues being discussed 
in the race for the 


White House.” 


- proclaimed a scant 2.2 percent year-to- 
date cost of living increase 

But most Americans, sensing trouble 
ahead, but without the hard facts to back 
up their beliefs, didn’t have a clue of what 


USA ... were cheered as, and seen as, a 
“vote of confidence.” 

In another vote of confidence, the China Invest- 
ment Corporation took a 9.9 percent piece of the des- 
perately-short-of-cash investment bank Morgan Stan- 
ley, which had reported $9.4 billion in “write-downs” 
in the last quarter. In November it was America’s big- 
gest bank, Citigroup, which was saved by a cash infu- 
sion from the Abu Dhabi government. Following Bear 
Stearns 61 percent profit plunge for the third-quarter 
... and with two hedge funds it managed near collapse, 
China’s state-owned Citic Securities pledged $1 billion 
to buy into BS, but later backed out. 

The United States, the heavyweight free market 
champion ... having spent its fortune waging wars 
- both hot and cold - under the guise of its mission- 
ary zeal to spread “democracy” and build its brand of 
business worldwide ... was being badly beaten at its 
own game. After selling off its lucrative manufactur- 
ing base to cheap labor nations, America was losing its 
most valuable service sector economy assets — banks, 
brokerages and investment firms — to former “commie” 
foes and Arab nations they had taught their people to 
hate and not to trust. (See “Islamaphobia,” Trends 
Journal, Spring 2006.) 

An economic house of cards built upon piles of 
paper, shady deals, tricky schemes and mountains of 


was going on or what to do next. How 
could they? Where would they get the news they need- 
ed? CBS, ABC, NBC, FOX, MSNBC, CNN? 
Dispensing its daily doses of stupid news for satu- 
ration coverage of The Presidential Reality Show, most 
of what American media delivers adds up to a lot of 
nothing. Instead of reporting on facts, figures, events 
and information to enrich and enlighten humans, 
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even the status quo’s “paper of record,” The New York 
Times, gutter crawled to TV’s lowest common denomi- 
nator. With the markets in turmoil and the economy 
in crisis, on 21 December, the Times ran a front page 
story (above the fold, two columns wide) that Britney 
Spears’ 16 year-old sister was pregnant - and devoted 
another three columns and a half of news space to the 
story inside the front section. 

Despite being kept in the dark and left out of 
touch by the smoke, mirrors, and mind poison being 
served by the US media .. 
ginning to seep into the nation’s psyche. December's 
Consumer Confidence, which has averaged 88 since 
monthly data were first compiled in 1978, dropped to 
75.5 ... the lowest since post-Katrina’s October 2005 
low. The President’s approval rating was at its lowest 


. dread and fear was be- 


point and Congress’s numbers were even lower. Over 
80 percent of the public expressed deep concern for 
a worsening future. 
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With holiday pressures on the public’s mind, most 
missed the news that the Democrats, who were voted 
into office with a mandate to end the Iraq War — and 
who controlled Congress — voted another $70 billion to 
keep the war machine running. 

Despite the media’s wall to wall coverage ... or 
because of it ... The Presidential Reality Show that de- 
buted in January, was drawing little excitement and not 
much viewer attention. Among the nation’s 200 mil- 
lion of voting age, each of the several televised debates 
drew, on average, about 4 million viewers. 

Two weeks before the lowa caucus, the two biggest 
problems confronting America - the economy and the 
Iraq War - were not issues being discussed in the race 
for the White House. Instead, this is what the “news” 
was reporting: 

Bill Clinton had defacto entered the race for the 
White House. Cheerleading for Hillary — who has 
claimed ignorance to understanding the evidence for 
which the Iraq War was waged and whose lifetime of 
politics have produced nothing of high merit — was 
touting her as a “a world class genius.” 

Either sick from his swift descent in the polls or 
as a result of what his wife said were flu symptoms, 
Rudy Giuliani checked into to a St. Louis hospital and 
spent the night. A few days later Giuliani changed the 
flu story to a “headache worse than I’ve ever had.” 

GOD AND SEX 

The other big story making the “news” was whether or 
not the glowing cross floating behind the head of Mike 
Huckabee (the bible thumping Baptist minister from 
Arkansas) in a campaign ad was a bookcase or a cross. 
Religion, and who was the most religious among the 
candidates, was a cross-party hot button and continu- 
ing media focus. Just days earlier, another GOP con- 
tender, Mitt Romney was crying on the air with tears of 
joy, when discussing his love for, and defense of, being 
a Mormon. 

Surfacing when Campaign 2008 began in early 
2007, and resurfacing as a result of a front page Wash- 
ington Post story in November, the religious buzz about 
Democrat Barack Obama, was that the practicing Chris- 
tian whose father was Muslim, could be an Islamic 
“Manchurian Candidate.” (On Christmas Eve, Barack 
Obama withdrew his pledge made less than a week ear- 
lier “to stop the import of all toys from China.) 

Keeping the nation’s morality bar raised to its 
Puritan heights, Katie Couric, CBS’s primetime an- 


chor with sub-cellar ratings, spent an evening grilling 
the candidates on where they stood on infidelity in 
marriage. 

Day after day of gossipy small talk that had noth- 
ing to do with candidate strategies (or lack of them) 
to solve the nation’s problems were among the main 
topics of discussion. It’s a fact. In the last Democratic 
debate held before the Iowa caucus, the host, the Des 
Moines Register, had banned the Iraq War from the 
debate’s agenda, and as a final question asked the can- 
didates for their New Year’s Resolution. 


Dragflation End of year data showed home sales 
down 31 percent from their July 2005 peak, transac- 
tions were down 20 percent from year-to-date and 
the median home price fell 3.3 percent. Holiday retail 
sales, up a mere 2.4 percent, tallied big disappoint- 
ments while retailers, such as Macy’s, announced store 
closings, layoffs and expectations for much weaker 
numbers in 2008. 

With the bad news building, the dollar weakened 
and gold, which was trading in the $840 per ounce 
range, was up 32 percent on the year for the seventh 
straight annual increase, registering its biggest annual 
gain since 1979. Crude oil was selling at $95 a barrel 
at the end of 2007... up 57 percent on the year and 
registering its biggest annual gain in eight years. 

Yet, at year’s end, with not one shred of data point- 
ing to growth, and with problems mounting, “recession” 
was still an uncertainty according to “experts” featured 
by the mass media. “We're approaching coin-toss status 
on whether we go into a recession or not,” said Michael 
Mullaney of the Fiduciary Trust Co. According to the 
median forecast of economists surveyed by Blue Chip 
Economic Indicators, the odds of a recession in 2008 
were only 39 percent. 


Trend Forecast: The Trends Research Institute has 
labeled the current and coming decade as an era of 
economic “Dragflation.” Unlike 1970s stagflation when 
wages and benefits were adjusted higher for rising in- 


flation as the nation’s economy stood still or contracted, 


in the decade of Dragflation, wages and benefits will 
dramatically decline, unemployment will grow, and the 
while 
rampant inflation rages. Thus, the people and the econ- 
omy will be dragged lower and deflated as the cost of 
staying alive goes higher. 


economy will continue to sink much deeper ... 


The Trends Journal ¢ Spring 2008 


Editor’s Note: So new is the term “Dragflation,” 
The Trends Research Institute secured the domain 
name, Dragflation.com in recent weeks. 


Trendpost: Any products and services having to do 
with conserving precious resources such as water, mon- 
ey, land, energy, time and effort, etc., will provide lu- 
crative business opportunities for a nation that will be 
forced to go on an economic slim-fast downsizing diet. 
(See “Conservation Engineers,” Trends Journal, Winter 
2008.) In an age of harsh reality and diminished expec- 
tations, the broad public sector will pray for the barest 
of essentials while the top third of society ... many of 
whom will also be forced to downsize ... will settle for 
less quantity and smaller sizes, but will seek the best 
quality. 

With less money to spread around and more cor- 
ners to cut, business competition will become increas- 
ingly cut-throat. Cost cutting, efficiency, and stream- 
lining will be the buzzwords among consultants and 
experts that show businesses how to save money and 
make money at a time when virtually everything will 
cost more and most everyone will have less to spend. 


A Wild Card Event At year’s end, former Paki- 
stani Prime Minister, Benazir Bhutto, who was cam- 
paigning against Pakistan’s president Pervez Musharraf 
in parliamentary elections, was assassinated. 

Having ruled as both General and President, 


there more than first responders and rescue workers, 
tied Bhutto’s assassination to an attack against the US. 
“We must redouble our efforts to win the terrorists’ war 
on us,” repeating his oft repeated “terrorists war on us” 
refrain. 

Barack Obama also played the terrorist card with 
his line that we “... stand with them in their quest for 
democracy and against the terrorists, who threaten the 
common security of the world,” as though there was 
ever a hint of democracy in the Pakistani dictatorship. 

One after another, pandering to fear, building hate 
and employing blatant demagoguery, the presidential 
candidates tied the assassination of Bhutto to the US 
wars in Iraq and Afghanistan as well as to 9/11. “For 
those who think Iraq is the sole front in the War on 
Terror, one must look no further than what has hap- 
pened today ... and together face the defining chal- 
lenge of our generation — the struggle against violent, 
radical jihadists,” railed the religious Romney. 

“The death of Benazir Bhutto underscores yet 
again the grave dangers we face in the world today and 
particularly in countries like Pakistan, where the forc- 
es of moderation are arrayed in a fierce battle against 
those who embrace violent Islamic extremism,” pro- 
claimed John McCain. 

In fact, the death of Benazir Bhutto had noth- 
ing to do with “the grave dangers we face.” Her killing 
made no difference “For those who think Iraq is the 
sole front in the War on Terror” ... nor did it have any- 


Musharraf, who had taken control of 
Pakistan in a 1999 military coup, was 
running behind Bhutto in the polls. The 
country had been in turmoil since March 
when Musharraf fired the Supreme Court 


“They instantly 
proclaimed 
St. Benazir a martyr 
for democracy.” 


thing to do with “... terrorists who threat- 
en the common security of the world.” 
And it had nothing to do with “the quest 
for democracy.” 

Like her father who was hung, a 


justice, locked up thousands of lawyers, 
disbanded the Supreme Court in November in antici- 
pation of their ruling that he was ineligible for a third 
term, and declared a state of emergency. 
THE POWERFULLY SHALLOW 

“The United States strongly condemns this cowardly 
act by murderous extremists who are trying to under- 
mine Pakistan’s democracy,” President Bush said, call- 
ing the dictatorship a democracy. 

The presidential candidates weighed in on the as- 
sassination with positions that reflected who they are, 
what they’re selling, and how they would spread lies 
and hate to get more votes. Rudy “9/11” Giuliani who 
spent scant time at ground zero but claimed he was 
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brother who had been poisoned and an- 
other brother who had been shot, Benazir Bhutto was 
killed for a variety of reasons - money, power and con- 
trol central among them. Simply put, a lot of people 
hate the Bhutto’s and would rather see them dead than 
alive. 

The history of the Bhutto clan and Pakistani poli- 
tics is an ugly tale. Benazir’s father, Ali Bhutto, who 
was president and Prime Minister from 1971 to 1977, 
was executed for the murder of a political opponent by 
General Zia-ul Hag who, like General Musharraf, had 
taken over the country in a military coup. 

As for Benazir Bhutto, she was Prime Minister of 
Pakistan twice between 1988 and 1996 and was thrown 
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out of office twice - on charges of rampant corruption 
and rigging the judiciary. Ms. Bhutto’s husband, known 
as “Mr. 10 Percent” for taking his cut from deals made 
during Benazir’s stint, spent eight years in prison for 
kidnapping, extortion, the murder of Benazir’s es- 
tranged brother, Murtaza and for stealing more than $5 
billion from the treasury. 

So scandal plagued was her government that even 
Benazir’s mother, Nusrat, declared her daughter’s gov- 
ernment “ruthless” and “worse than the days of the 
dictator.” (Washington Post Foreign Service, 28 Decem- 
ber 2007.) 

But none of this made any difference to American 
politicians or to the media. They instantly proclaimed 
St. Benazir a martyr for democracy and declared the 
assassination the work of Al Qaeda and an act of ter- 
rorism ... and expressed “shock” rather than “expecta- 
tion” over the murder. 

As the days wore on, the consensus from the po- 
litical pundits was that of all the politicians running for 
President, the biggest beneficiary from Bhutto’s death 
was Hillary Clinton because she had the most experi- 
ence and had a photo of Chelsea with her, Benazir and 
her children to prove it. And, when Ms. Bhutto was 
planning her return from exile and needed an image 
makeover she hired Hillary Clinton’s chief strategist, 
Mark Penn. 

“I know from my lifetime of experience you have 
to be prepared for whatever might happen, and that’s 
particularly true today,” candidate Clinton said as 
though she was prepared for what had happened and 
knew what to do next. “I know Musharraf, I can pick 
up the phone and call him,” Clinton said, as though no 
one else had Musharraf’s number and that the dictator 
would bow to her beck and call. 


Publisher's Note: Immediately after Benazir Bhut- 
to was buried, her husband, Ali “Mr. 10 Percent” Zard- 
ari took control of the political party she had headed. 
Using Benazir and Ali’s son, Bilawal Bhutto, as the 
front for the takeover, the party crowned the 19 year 
old boy as chairman and announced that his father will 
“assist” him as co-chairman of the party, until he is old 
enough to assume control. 

Possessing no credentials other than sharing the 
gene pool of the entrenched Pakistani dynasty, heir ap- 
parent Bilawal, a college freshman, proclaimed, “The 
party’s long struggle for democracy will continue with 


renewed vigor, ... my mother always said democracy is 
the best revenge.” 

Further promoting the illusion of democracy, the 
White House weighed in with the statement that, “We 
believe it is important for Pakistan to confront extrem- 
ists and continue on the path to democracy.” 

ALL IN THE FAMILY 

Whether in the US or Pakistan, “Democracy” meant: 
Allowing people to choose a member from one of two 
entrenched families offered up by one or two political 
parties ... just like choosing between the Republicans 
and the Democrats and the Bushes and the Clintons. 
And despite incontrovertible proof of costly and cor- 
rupt policy failures, countless billions will continue to 
be spent on dirty Pakistani deals with other political 
criminals in the name of waging wars on terror ... or 
wars on whatever else Washington can exploit, invent 
or promote. 


WHO CARES? At the same time that Pakistan was 


in the news, Kenya erupted into civil war with hundreds 
of people slaughtered in the battle over who won the 
recent presidential election ... an election that interna- 
tional observers reported had been rigged. Most noted 
for its safaris and wild game reserves ... and without 
strategic purposes or crucial resources to exploit, the 
carnage of Kenyans was barely reported. 

Over in the Middle East, it was just more of the 
same getting worse. While Washington’s claims that 
the Iraq and Afghanistan wars were showing progress, 
there was no victory in sight ... and by any cost-ben- 
efit analysis of the dead, wounded and dollars spent ... 
they were losing causes and would end as such. 

The sixty-year Israel-Palestinian War, a recent 
chapter in the millennia of Crusades between East and 
West, was predictably devolving. Israel announced new 
plans to build more housing developments on occupied 
territories, locked down Gaza tighter and restricted Pal- 
estinians from moving freely from town to town. 


Trendpost: With dead end road maps to peace that 
have led to only more suffering and lost ground, we 


forecast that a major bloody battle will erupt as Pales- 


tinians, with nothing more to lose than their lives, will 
stage a major uprising and/or break out into neighbor- 
ing borders. In what will shape up to be more than just 
a battle between the occupied and the occupiers, foreign 
surrogates supporting the causes of each side will esca- 
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late the tensions and spread the war beyond the current 
borders. 

With Washington again ratcheting up the Irani- 
an nuclear threat theme, a US and/or US/Israel war 
against Iran remains a probability. Should one occur, it 
will be the beginning of WWIII. (See “US - Iran Show- 
down: Oil, Gold and Global War,” Trends in the News, 
16 January 2008.) 

Palestine, Syria, Israel, Iraq, Kuwait, Saudi Ara- 
bia, Jordan, Lebanon ... the lines on the world map 
have been changing since the first ones were drawn and 
they will again be radically altered in the near future as 
the Middle East cauldron of hatred boils over. 


Unhappy New Year 2008 started off with an 
economic thud. ‘Trading conditions worsened on the 
news that The Institute for Supply Management’s man- 
ufacturing index dropped for the sixth straight month 
to 47.7. It was the lowest reading since April 2003 and 
the longest losing streak since the eve of the economy’s 
last contraction in 2001. 

“Right now we're not expecting a recession, but 
after this report we may have to revisit that forecast,” 
said Kenneth Kim, an economist at Stone & McCarthy 
Research Associates in response to the survey. 

“Revisit?” No one had ever seen a New Year open- 
ing like this one. Closing down 220 points, the Dow 
registered its worst-ever New Year start. Gold surged 
$23 an ounce, oil jumped $3.64 briefly touching $100 
a barrel for the first time, and the dollar did its routine 
tank against all major currencies. 

Estimates were that 70,000 new jobs would be 
created in December, but only a net 18,000 were. Wall 
Street’s disappointment continued to rattle the mar- 
kets. In response to the gloomy news and economic 
panic, President Bush declared, “The financial markets 
are strong and solid ... the economy is on a solid foun- 
dation.” 

Reporting on the increasing unemployment data, 
The Wall Street Journal speculated that it “... 
the likelihood of recession as the housing slump be- 


raised 


gins eating away at the previously sturdy household 
income that had been a pillar of the economy.” 

Long before the housing slump, “previously sturdy 
household incomes that had been a pillar of the econ- 
omy,” had been eaten away. Median household income 
was below 1999 levels and wages were not keeping up 
with inflation, let alone “sturdy.” Even using the federal 


government’s distorted figures that exclude food and 
fuel, consumer prices were up by an annual rate of 4.3 
percent in November, while wages increased 3.7 per- 
cent for all of 2007. Those are the facts. 

On the money and fuel side of the markets, gold 
closed the week at $863 an ounce and oil just below 
$98 a barrel. The breadbasket of commodities also saw 
huge gains that were barely reported. Year-to-date, 
wheat prices were up 92 percent, corn 44 percent and 
soybeans reached new contract highs on record de- 
mand and falling inventories. Egg prices were up 38 
percent from a year earlier, and milk was 30 percent 
higher. 

THE PANIC 

The predicted “Panic of 08” was “On.” (See Top Trends 
2008: Panic and Fear - Solutions and Hope, Trends 
Journal, Winter 2008.) Throughout the day and after 
the markets closed, the Wall Street carnage received 
just minutes of TV airtime. Instead, with Breaking 
News urgency, the Cartoon News Networks reported 
that Britney Spears was being taken to the hospital. 
And to prove it, they spent the next two days show- 
ing footage of Britney strapped to a gurney and being 
whisked away in an ambulance. USA Today and Yahoo 
ran the headline: “Britney Spears Leaves Hospital.” 
And, as could only happen in a Disney World of USA 
reality, Dr. Phil from TV Land came to her rescue. 

Despite the depth and extent of the financial car- 
nage that was now spreading worldwide, it was not 
making headline news. The lead stories were about 
the late-night TV shows being back on-air despite the 
writer’s strike, the cold weather and, non-stop, about 
the Iowa caucuses. 

On the vaunted information superhighway, the 
headline news from Yahoo, the most viewed Internet 
news site, was equally low brow and lowa heavy: 

E Voter turnout in Iowa will be crucial to success 

E Obama takes lead from Edwards in Iowa poll 

E Veteran prosecutor takes over probe of CIA tapes 

m Beauty queen accused of kidnapping ex-boyfriend 
indicted 

m Realtor admits to posting fake sex ads about 
competitor 

E Study: Free drug samples are going to the wealthy 
and insured 

m Britney Spears’ lawyers say representing her is 
‘impossible? 

Those are the facts. Three stories about sex and 
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stupidity and three stories that neither enlighten nor 
educate. Their brains washed in junk news and bloated 
on political pabulum, most Americans had no idea of 
what in the world was going on ... or what would be 
coming down. It was just another day of information 


ignorance. 


The Presidential Reality Show With Paki- 
stan gone from the news - and having milked it for all 
it was worth - the presidential candidates were back 
on the campaign trail talking about how they’d fight 
for the American people. Reports from lowa and New 
Hampshire showed Clinton, Edwards and Obama lead- 
ing the Democrats and Romney, McCain and Hucka- 
bee the Republican front runners. 

With the polls still showing the Republican and 
Democratic races in Iowa too close to call, the US me- 
dia was saturated with footage of candidates speak- 
and to TV 


cameras broadcasting from somewhere in cold and 


ing in living rooms, diners, auditoriums ... 


snowy lowa. A place that’s known for nothing other 
than holding presidential caucuses every four years 
and a strong corn lobby that’s foisted the costly and 
inefficient ethanol pork-barrel scheme on the country, 
it made no sense that such a tiny state of 2.9 million 
should wield such power. With just 250,000 residents 
expected to participate in the arcane caucus process, 
candidates spent $200 to buy each vote. 

Pushing all other essential socioeconomic and 
geopolitical news events from the airwaves, the media 
were providing nonstop coverage of the Iowa race. Up 
from 1,400 in 2004, Iowa issued credentials to 2,500 
news organizations to cover the event plus several 
thousand more to reporters that were on the scene ... 
such as CNN which had 50. “Hope you’re wearing long 
johns,” a national news anchor said to reporters sitting 
inside an empty lowa auditorium decked out with bun- 
ting and flags. 

OPRAH 1 - HILLARY 0 
The Presidential Reality Show played out in Lowa just 
as the December polls predicted: Obama and Hucka- 
bee won. 

Barack Obama, with not one measurable accom- 
plishment that could lift him to his campaign promoted 
change agent status, received 57 percent of the under 
30 crowd vote. Targeting the young whose affection for 
aging boomer politicos is scant —- and who live their 
lives on-line - they were digitally mobilized as soldiers 


in battle for change. And unlike his competitors staged 
events, Obama’s live performances and his teleprompt- 
ered acceptance speech were produced and directed 
with Oprah-like star quality. (See “Top Trends 2008,” 
Trends Journal, Winter 2008.) John Edwards came in 
second, edging out Hillary Clinton. 

On the GOP side, the Southern Baptist Huckabee, 
who received 60 percent of his votes from born again 
and evangelical Christians, won over the flock with his 
right-to-life platform and took first place. Mitt Romney 
finished second and McCain third. 

Some losers dropped out of the race and the rest 
flew to New Hampshire to play in the elimination 
rounds of Campaign 2008. But with Obama so suc- 
cessful at selling “change” in lowa, all the remaining 
candidates promised they were best suited to become 
“President Change.” The hot button issue of 2006 con- 
gressional elections, the Iraq War, had turned cold. 

NOT THE ECONOMY, STUPID 

Even with the economy in free fall, the financial markets 
in panic and Wall Street off to one of its worst starts 
of the New Year in history, this centerpiece issue had 
not emerged on the campaign trail as the primary crisis 
that faced the nation. Either couching her conviction, or 
unaware of the degree of economic damage or the dire 
consequences that would result, Hillary Clinton hedged, 
“I think the economy is slipping toward recession.” 

For the next three months, as debates, primaries 
and caucuses slogged on with non-stop TV coverage and 
little public excitement, Romney, Huckabee and Giu- 
liani flamed out of the race, leaving John McCain - who 
had been written off as a third place loser in 2007 — the 
GOP standard bearer. 

On the Democratic side, the dark horse Barack 
Obama and front running favorite, Hillary Clinton, 
were all that was left of the candidate pool by the time 
Spring had sprung. With slight shades of differences 
between them and fighting for top position, their looka- 
like platforms provided “lesser of two evils” choices. 


Clinton, Obama Mostly The Same On Policy 

11 April 2008, Associated Press — Democrats just 
can’t decide whether Barack Obama or Hillary 
Rodham Clinton would make a better presiden- 
tial nominee, and there’s some good reason for 
that. When it comes to policy, they are closely 
aligned. “The differences between Barack and 
I pale in comparison to the differences that we 
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have with Republicans,” Clinton said at a debate 
earlier this year. 

Even on one of their most frequently debat- 
ed policies, Obama once said: “Ninety-five per- 
cent of our health care plan is similar.” 

Stephen Hess, a presidential scholar at the 
Brookings Institution, said their policy agree- 
ments ironically have added to the tension in 
their campaign. 

“There is simply no doubt that when two 
candidates virtually agree, you have to find oth- 
er reasons to find an argument about why you 
should be for one rather than the other,” he said. 
“That’s why suddenly the issues in this campaign 
are issues of character rather than position. 


With name calling, innuendo, dirty tricks, race baiting 
and back biting dominating the political scene, and 
“character rather than position” served as the main 
course on the campaign trail, the efficacy of the can- 
didates promises and implications of their “positions” 
on the nation’s future were rarely debated. 


Trendpost: Having thoroughly analyzed the economic 
platforms of McCain, Obama and Clinton, we can fore- 
cast with full certainty that regardless of who is elected, 
what they propose will neither slow nor prevent Empire 
America’s decline. 

Other than varying degrees of economic giggling 
and setting slightly different priorities, their plans are 
designed for the Washington money machine to run 
in the same direction and to be operated by the same 
power bases that have brought the country down. Only 
the politically connected, the ideologically blind, the de- 
lusionally optimistic, the out of touch and/or out of their 
minds ... would believe that historic disasters conceived 
and delivered by the two corrupt and inept political 
parties will be fixed by them. (See “The Panic of ‘08: 
Politicians Won’t Prevent It,” Trends In the News, 25 
February 2008.) 


Publisher’s Note: So debased has America’s po- 
litical system become, and so hungry for power are its 
politicians, that they'll feign appreciation and pretend 
to enjoy all the things of life favored by the least intel- 
lectual and most uninformed sectors of society. Throw- 
ing gutter balls on league night, belting down shots 
with the guys, talking stupid for world wrestling fans, 
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sucking up and bowing down to every assortment of TV 
cook and clown with an audience ... they'd participate 
in dwarf tossing contests to get a vote. 

For their part, the general public - long condi- 
tioned to accept low quality leaders with failing grade 
performance levels - will swallow what they’re served 
and anoint a “lesser of two evils” as their command- 
er-in-chief on Election Day. Between now and then, 
peanut galleries of partisans will cheer like children 
for their favorite, believing their candidate will work 
on their behalf and put their well being before special 
interests and ahead of political agendas. 


Trendpost: History is about to repeat itself. Given 
the predictability of political animal behavior, regard- 
less of what the candidates promise, in 2009 dramatic 
measures will be taken by Washington that will erode 
economic growth. With the reluctance to risk financial 
panic in an election year, we don’t expect the Federal 
Reserve to alienate Washington by agressively raising 
interest rates before Election Day. More likely, the Fed 
will do what it did following the rampant inflation of 
Jimmy Carter’s presidency when it tightened the mon- 
ey supply and raised rates after Ronald Regan took 
office. 

With four years to turn the economic tide and 
plenty of evidence to blame the previous administration, 
now, like in 1980, the tight money policy will worsen 
the recession but provide a basis to salvage what’s left of 
the crumbling greenback. Should the high interest rate 
policy increase the value of the dollar, gold, along with 
a basket of other commodities not sensitive to short sup- 
ply demands will decline in price. 


Trendpost: The die of the economic future has long 
been cast. Interest rates will, as predicted, rise again. 
The current financial climate provides a unique oppor- 
tunity for businesses and investors to consider the “bor- 
row now — pay later” trend. The new inflationary spiral, 
whose impact is being felt daily with record breaking 
commodity prices and dollar devaluation, provides a 
climate for investors with the means to borrow big, now, 
while interest rates are low, then pay back in cheap de- 


flated dollars later. 


Even if the dollar stabilizes in the near future when 
rates are raised, locking in current interest rates now 
means borrowing cheap compared to what it will cost to 
borrow in the future. 


The Next Four Years This is one of the result- 
ing trends that will emerge and grow under the next 
administration. 

Crime: As the economy worsens and the educa- 
tional system declines, the ranks of the poor, destitute, 
ignorant, desperate, drugged out, suicidal, hopeless and 
lawless will grow. With one of the highest high school 
dropout rates in the industrialized world, (graduation 
rate of 70 percent) and nearly one third of young peo- 
ple without the minimal education required to function 
as productive workers, there is nothing we see that will 
reverse the low education/high-crime trend. 

Conditioned to accept as normal such heinous 
crimes as mass murders at fast food joints, colleges and 
high schools ... 


would have been the “exception” ... the norm in an 
P 


or family wipeouts that at one time 


American society that promotes prison culture as its 
pop culture, will become ever more violent. 

The predictable reaction from politicians and the 
press will be “get tough on crime” campaigns, calls for 
capital punishment, more police and more prisons. 

While accounting for only 5 percent of the world’s 
population and already imprisoning a quarter of the 
world’s inmates, as the crime rate escalates, the US 
criminal-industrial complex will reap big profits over the 
coming decades. (See “The Criminal-Industrial Com- 


plex, Trends 2000, Warner Books, page 289.) 


Trendpost: Accompanying the growth in violent crime 
will be growth opportunities in all services and products 
that promise to deal with it. As with other nations with 
large underclass populations and wide disparities be- 
tween the rich and poor, the business for security gates, 
security guards, gated communities, law enforcement 
products, self-defense instructions, firearms, etc., will 
proliferate. 

Personal protection services will become more 
common as kidnappings of high wage earning profes- 
sionals and executives becomes a flourishing criminal 
enterprise. 


Editor’s Note: On the whiter and corporate sides of 
crime, the size and scope of scams perpetrated by Wall 
Street racketeers will escalate beyond Enron levels as 
competition gets tougher and business more cut-throat. 
Beyond the financial scammers, crooked brokers and 
banking bandits, a fight for survival “anything goes” 
mentality will grip desperate housewives to indebted 
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students stuck with massive losses, overwhelming debt 
and puny paying jobs. 


Trendpost: A stressed out nation wants to lighten up 
and sleep tight. With American Psychological Association 
findings showing that forty-eight percent of Americans 
say they are more stressed now than they were five years 
ago, and that they lie awake at night because of stress, 
entrepreneurs and big business will make big bucks ser- 
vicing the highly stressed sleep deprived. Sleep centers, 
napping stations, tonics, herbal tinctures, vitamin therapy 

. anything that brings relief to the mind, lifts the spirit 
and calms the soul is what those with some extra cash 
and looking for natural solutions will be seeking. 

And, according to the American Hospital Associa- 
tion, more than any chronic condition, depression and 
mental illness accounted for the highest amount of work- 
er sick days in the past year. From high brow to low brow 
and spanning the age groups ... bright colors, upbeat en- 
vironments, spirited music, uplifting entertainment, books 
and movies ... anything that touches the heart strings, 
brings a good laugh, evokes compassion and provides 
realistic solutions for positive outcomes will be in high 
demand in the beaten down nation. 

While the trend is predictable and the applications 
obvious, few in the entertainment business will identify 
the trend, and among those that do, attempts to “exploit” 
opportunities will be minimized by bottom-line profit 
feeders. 

Entrepreneurs and open-minded bigger businesses 
that orchestrate the upbeat tempo with top quality and 
fine art will win over vast majorities that have long 
abandoned the mass media’s lowest common denomina- 
tor business model. 


Going to Press From January through May, 
hardly a day went by without a spate of market rat- 
tling economic news. Bleeding hundreds of billions in 
bad bets, the nation’s banks and brokerages euphemis- 
tically shrouded their record breaking string of stag- 
gering losses as “write-downs” and “write-offs.” And, 
regardless of magnitude, as long as the amount of red 
ink met market expectations, the Street would spin the 
miserable news as a “buying opportunity.” 

And after each cheap money pumping and bailout 
exercise, Wall Street cheered that the worst was over, 
the financial stocks moved higher and the featured me- 
dia experts declared the market had bottomed out and 
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happy days with higher multiples would soon appear. 

In response to the daily financial carnage, the Fed- 
eral Reserve accelerated its dollar sacrificing strategy 
with its cheap and easy money policy to keep sinking 
banks afloat and brokerages from going bankrupt. (See 
“The Great Depreciation: The Selling of America,” 
Trends in the News, 11 February 2008.) 

With each lowering of interest rates and each new 
bailout scheme devised to keep the “too big to fail” 
credit crunched liquid, the value of what the dollar buys 
had gone dramatically down while the cost to live keeps 
going up. Inflation was running out of control. Runaway 
energy prices were at the eye of a Category 5 financial 
storm that was seeded by Federal Reserve Bank policy. 

BANKERS AND BANDITS 

Fronted as a federal government agency — and thought 
to be one by most - the Federal Reserve is nothing 
more than a private company that, without Constitu- 
tional authority, controls the money presses and dic- 
tates the nation’s monetary policy. Putting bailout and 
rescue plans to save failing financial casinos ahead of 
public prosperity, their policies salvage the fortunes 
of a few at the expense of everyone else. (See “The 
Panic of 08: Crony Capitalism,” Trends in the News, 
28 March 2008.) 

Cutting interest rates seven times since Septem- 
ber, backing the $30 billion Bear Stearns buyout and 
pumping over $900 billion into the financial system to 
rescue banks battered with a reported $312 billion of 
losses from bad deals, the Fed’s cheap dollar policy has 
taken its toll. Each time the dollar falls one percent, a 
barrel of oil rises by $4. 

In mid March oil spiked $5 in just one day. What 
should have been headline news was barely reported 
in the mainstream press and only in passing on the 
end-of-day business news roundups. 

Beyond oil, which flirted with $120 a barrel, com- 
modities, in their seventh year of price gains, all rushed 
higher. Soybeans surged 79 percent, wheat rose 67 per- 
cent and rice prices more than doubled in the past year. 
Aluminum was up 25 percent in the past three months 
with hogs up 11 percent and corn up 7 percent in April. 
Gold, copper, platinum, palladium and tin had all hit 
record highs before pulling back at months end. 

Feeling the pain in their pocketbooks and pessi- 
mistic about the future, consumer confidence in April 
posted its biggest three-month slide since the 2001 re- 
cession. 


At month’s end, with a gallon of gas selling at a 
record $3.60 and climbing - and with virtually every 
economic indicator worsening — President Bush, still 
refusing to admit the nation was in recession said, 
*We'll let the economists define it for what it is.” 

More than high oil prices, more than just a weak 
dollar, more than just inflation and more than just 
problems in the US, the surging food costs sparked 
protests and riots worldwide: Haiti, Indonesia, Mexico 
Egypt, Burkina Faso, Cameroon, Ivory Coast, Maurita- 
nia and Senegal. 


Trendpost: “Off the grid” and “self sufficient” will 
be the big buzzwords in the coming decades as more 
people move further from urban and suburban centers 
to small towns and far away places to stake their claim 
of independence. While the trend had found adherents 
in the past, but faltered because of practical limitations 

.. as new technologies that provide potable water and 
personal energy sources become available, a new fron- 
tier land rush will ensue. (See www.infinite-energy.com 
for up-to-date breakthroughs in these fields.) 


Trendpost: Of all the foreseeable trends, micro farms 
will be one of the biggest and most important for the 
next several decades. Having taken one hundred thou- 
sand years to put 1.5 billion people on the planet by 
1900, and just 100 years to add 5 billion more, demand 
for affordable food will continue to outstrip supply as 
population growth continues. In addition, as energy 
prices soar, the agribusiness model of producing enor- 
mous quantities then shipping them long distances, is 
becoming less cost efficient. 

We forecast sharp growth in small farms that pro- 
duce high quality/organic produce and livestock and a 
rebirth of farm towns that have been in decline over the 
past half-century. 

LOCATION, LOCATION 

The housing recession has trended toward depression. 
The number of US homes heading toward foreclosure 
more than doubled in the first quarter from a year ear- 
lier. Nationwide, 649,917 homes received at least one 
foreclosure-related filing in the first three months of the 
year, up 112 percent from the same period last year. 

House prices in 20 US metropolitan areas dropped 
12.7 percent in February from a year earlier while pur- 
chases of new homes in the US plunged to the lowest 
level in almost 17 years. Nationwide, the median home 
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sales price slumped 13.3 percent from the same time last 
year, the most in almost four decades. In the first quarter 
of 2008, builders slashed new housing projects by 26.7 
percent on an annualized basis, the most in 27 years. 

Yet, despite the limp 0.6 percent first quarter GDP 
growth and with wages and benefits falling behind in- 
flation — the mountains of miserable data didn’t add up 
to recession for the experts. “A recession can’t be ruled 
out, although the stars are not lined up at this point to 
definitively say one way or the other,” declared Lynn 
Reaser, chief economist at Bank of America’s Invest- 
ment Strategies Group. 


Trendpost: While the real estate market will remain 
soft, we forecast steady growth in exurban small towns 
where shopping, living and working are concentrated 
within walking distance or short commutes. 

A combination of high energy prices that discour- 
age commuting, an aging population adverse to driv- 
ing to go shopping and younger populations that want 
community life but can’t afford big city housing ... will 
help drive the trend. For forward thinking developers, 
this old time model, retrofitted for 21st century life, 
will bring in big profits. 


Publisher’s Note: What can you do to help save 
the ship of state from sinking ... or do you really care 
if America goes under? 

Given the documentation of endless episodes of 
gross incompetence, willful deceit and failed polices, 
whatever Washington does is doomed to fail. From 
waging war, managing the economy to providing for 
the general welfare ... the military, education, health- 
care, social programs, environmental protection, food 
and drug safety ... anything and everything emanating 


from the White House and Congress is guaranteed to 
be executed at Katrina-grade levels of ineptness. By 
their deeds you shall know them. 
NO TIME TO LOSE 

Goethe said, “Whatever you can do, you can or dream 
you can, begin it. Boldness has genius, power and mag- 
ic in it.’ Time is running out. Use your creativity and 
individual talents to take measures to reverse the nega- 
tive trends and create positive ones. 

Is it best to use your time signing e-mail petitions, 
calling politicians or attending rallies ... just to do 
something? Will your actions make a difference, pro- 
vide desired results or just make you feel good? 

What should you do? Think for yourself and cre- 
ate the future you deserve. There is no one way, sin- 
gle measure, quick fix or silver bullet. New ways, new 
thoughts, new innovations, new models, new avenues 
must be traveled to discover new options. 

Have the passion and the civic courage to take 
action, take a stand, speak out, step up, chart different 
courses and initiate unique strategies. Do unto others 
as you would have them do unto you. Show respect 
and have the dignity to respect yourself and demand 
it of others. 

Create your greatness. In everything you do, raise 
the quality bar and don’t sink with the lowest of com- 
mon denominators or be restricted by conventional 
wisdom. Creativity and innovation directed toward at- 
taining ethical goals and improving the quality of all 
life will reap positive rewards and provide intelligent 
solutions. 

We've provided our blueprint for the future and 
have given you Trendposts to follow. What steps should 
you take now? What should you do next? 

Think for yourself. m 


Ud, RENDS JOURNAL Folia ileal sia ee ee 


I would like to subscribe to The Trends Journal®. Each year PI 
receive four (4) issues plus intermittent Trend Alerts.® 

Print Edition: U 1 year $185 L) 2 years $249 L)3 years $349 
Outside the US, please add $15 per year (for print edition subscription only.) 
Online Edition: L) 1 year $99 L} 2 years $175 L)3 years $225 
Please send check or money order 

Payable to: 

The Trends Journal 

PO Box 660, Rhinebeck, NY 12572-0660 


(845) 876-6700 * www.trendsresearch.com 


NAME 

TITLE 

COMPANY 

STREET ADDRESS 

CITY STATE ZIP 
PHONE E-MAIL 


The Trends Journal ¢ Spring 2008 


